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prices would fall It must not be thought for a moment that elimination of the full margin between consumer and farmer would permanently give farmers the full amount of the marketing margin on top of former prices. On the contrary, the first rise in price would cause increased supply which would eventually cause a surplus and consequent price adjustment to a lower level. Thus, price would exert its fundamental influence as a requisition for greater or for lower supply and a new balance would be reached between the amount desired by consumers at a given price and the quantity which farmers would produce in response to that price.
The marketing margin, in other words, the difference between buying and selling prices for middlemen- or the difference between farmer and consumer prices, is necessary under the commercial system. This is the case because consumers and farmers, specializing in their respective lines of production, quite insist in practice, if not in thinking, upon receiving marketing services from middlemen, instead of themselves rendering these services. When confined to the minimum width consistent with efficient rendering of marketing services the margin of course promotes both the welfare of farmers and consumers because it provides what each wants. That it should be as narrow as possible goes without saying, unless one would care to argue that consumers should be forced to pay more than is necessary or that farmers should be paid prices which would reduce production to a point where consumer needs could not be satisfied. It is obvious that a marketing margin of greater width than is required to meet expenses of middlemen and to give a premium or reward sufficient to insure efficient rendering of essential marketing services is against the public welfare. Unnecessarily wide margins work hardship upon the consumer by causing scarcity of goods and reduce opportunity for farmers by checking and reducing profits and hence blocking greater-production.